















Japan’s economic recovery from its stagnation of the 15 years since the bursting of its asset bubble is
finally under way, returning the country’s economy back to normal health and again shifting its pivoting
foot of growth strategy to the global market. In the meantime, the rise of emerging economies , in the
revolutionary progress of IT, is rapidly re-shaping the global economic structure. This transfiguration of
the global economy has just pushed Japan’s cadres of top management to reinforce their company strategies
for future development. This paper is to refer to the actual situation of the transfiguration for the further
study on the future direction of strategic management of Japan’s corporation.
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